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Abstract 
This study examines the role of pop fandom activism in supporting Myanmar’s pro-democracy 

movement following the 2021 military coup. Drawing on qualitative methods, including digital 

ethnography and interviews with twelve fandom page administrators, the research explores 

how fan communities originally centred on cultural interests in figures such as BTS, Blackpink, 

and Daung mobilized to engage in political fundraising, awareness campaigns, and digital 

advocacy. These communities utilized their existing structures to organize donation drives, 

create monetized content, and coordinate social media campaigns, thereby contributing both 

materially and symbolically to the resistance movement. Through a conceptual framework 

grounded in Social Identity Theory, Collective Social Identity, and Social Movement Theory, 

the study demonstrates how shared identity and group cohesion facilitated a rapid transition 

from entertainment to activism. Key findings indicate that fandoms effectively navigated 

platform censorship, surveillance, and security threats by adopting encrypted 

communication, pseudonyms, and discreet fundraising methods. Their efforts were sustained 

by a strong sense of collective purpose, emotional connection to idol values, and a desire for 

non-violent contribution. The research concludes that fandom activism in Myanmar 

represents a significant, under-recognized form of grassroots resistance. Recommendations 

include enhanced digital security training, systematic archiving practices, and stronger 

collaboration between fandoms and established activist networks to support democratic 

movements in restrictive environments. 
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Introduction  
The rise of digital networks has profoundly reshaped landscapes of social and political mobilization, 

particularly in restrictive contexts (Bennett & Segerberg, 2012; Hands, 2011). In Asia, youth have 

repeatedly demonstrated resilience and leadership in challenging authoritarian regimes, leveraging 

online platforms to organize and sustain movements for democracy and freedom. Following the military 

coup in 2021, Myanmar became a stark example of this dynamic, with widespread resistance emerging 

both offline and online despite severe crackdowns by the military junta. While digital activism by 

established civil society groups has received attention, a significant yet overlooked force has been the 

country’s vibrant pop culture fandom communities. 

In fandom studies, fans are defined as a person with a relatively deep, positive emotional conviction about 

someone or something famous, usually expressed through recognition of style or creativity. Fans find 

their identities wrapped up with the pleasures connected to popular culture. They inhabit social roles 

marked up as fandom (Duffett, 2013, p.18). The capacity of fandom activism to organize, promote and 

engage in many forms of collective action has proven remarkable. These fandoms collaborate as tightly 

linked online groups via social media platforms to support large fundraising and publicity campaigns. The 

depiction of fandom communities as movers of change demonstrates their astonishing potential to 

produce enormous changes in both local and global settings (Yamahata & Takeda, 2025, p.16). 

Fandom communities in Myanmar have rapidly expanded on digital platforms like Facebook, TikTok and 

Twitter, forming groups around local and global pop culture figures. Foreign cultural exports in music, 

theatre, fashion and food contribute to their growth, creating collective talent and cultural togetherness. 

Therefore, social media plays an important role in fan activism, as celebrity presence strengthens fan 

engagement (Parikh, 2017). While fans feel closer to celebrities through social media, they often engage 

in activism independently before their idols do (Jia et al., 2021). Following the military takeover in 

February 2021, these fandom networks in Myanmar, which were previously centered on digital 

entertainment, redirected their attention to supporting those who oppose the junta. To fundraise for the 

resistance, or offer it moral and social support, people turned to online communities and networks that 

had existed before the coup. For example, the Kai Nation Myanmar Fund Club, a fan page dedicated to 

EXO's Kai, reportedly contributed food supplies for protestors on February 10 (EXO is a hugely popular 

South Korean boy band and Kai is one of the band members). Meanwhile, a Facebook fan page for 

Blackpink shared a screenshot of their donation amounting to 7 million kyat (approximately USD 4,265) 

to the Committee Representing Pyidaungsu Hluttaw (CRPH, the legislative body that sits above the 

National Unity Government).  

Background: the coup and digital resistance 

Myanmar has a long history of military interference in politics. The 2021 coup ended the fragile democratic 

reforms begun in 2015, plunging the country into crisis (Gunia, 2021; Curtis, 2021). The military detained 

elected leaders like Aung San Suu Kyi, citing unproven claims of election fraud (BBC, 2021). This sparked 

massive peaceful protests and widespread civil disobedience movement (CDM), which the military 

resorted to violence, killing and arresting thousands of people (Chamber & Cheeseman, 2023)  
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Due to military crackdowns on street protests, digital platforms have become crucial for mobilization. People 

use Facebook, Twitter, Telegram and other platforms to organize, share about military abuses and counter-

propaganda, raise funds, and seek international attention. Fandoms, already skilled digital communicators, 

became key players in this online resistance, using hashtags like #WhatshappenninginMyanmar, despite the 

junta’s efforts to restrict online spaces and punish dissent (Gan, 2021). 

Why study fandom activism? 
The concept of “community” fundamentally denotes a collective, encompassing multiple individuals. 

Membership in a community such as a fandom involves certain privileges, expectations, as well as 

collective motivations and objectives (IFE, 2010). Durkheim (1893) posited that individuals within a 

community possess a shared “collective consciousness.” This shared consciousness possesses an 

inherently collective nature and plays a crucial role in reinforcing the social bonds within groups 

(Durkheim, 1893). This occurrence is particularly evident in online communities, which leverage social 

networking and various Internet technologies to disseminate content across broader geographical areas 

to a larger audience than has ever been previously observed (Belk, 2013). 

Consequently, the cohesion of an imagined community can be equally significant in online environments as 

it is in face-to-face interactions; families can engage with relatives by either visiting their homes or accessing 

their Facebook profiles, while NGOs can coordinate initiatives through mailed or emailed communications to 

their members. Hands (2011) suggests that the decentralized and democratic characteristics of online 

horizontal networks are, in part, a consequence of their interaction with the broader capitalist framework 

(Hands, 2011).  Fandoms exemplify how online communities, shaped by capitalist media systems, can 

mobilize into decentralized yet cohesive political actors, as seen in the Myanmar context. 

Following the military takeover in February 2021, the fandom communities in Myanmar focused on digital 

entertainment swiftly shifted their focus to supporting the anti-junta resistance, in all its forms. Many 

fandom group admins, such as from Kai National Myanmar Fund Club, BTS Myanmar and EXO-L Myanmar, 

have raised cash, planned campaigns, and coordinated resources in Facebook to aid the cause of combating 

military oppression. Although fandom communities have a huge impact on the Myanmar revolution, most 

of the research in this area has focused on wider technology or digital activism. While global studies on 

fandom activism have emerged, the specific role of fandom activism in the context of the Myanmar 

revolution has been given little attention. Therefore, this study will examine the specific role of fandom 

communities in the Myanmar revolution, with a particular focus on fandom activism. The study answers the 

following research question: How does pop fandom activism contribute to the Myanmar revolution? By 

answering this question, this research aims to explore the overlooked role of fandom activism in the times 

of revolution. This research also seeks to examine the role of fandom communities as social groups, leading 

to collective action and participatory culture, which significantly contributes to the Myanmar revolution. 

Research objectives 
1. To investigate the specific fundraising and advocacy initiatives undertaken by pop fandom activists 

in support of the Myanmar revolution. 

2. To analyze the effectiveness and adaptive use of social media platforms in facilitating fandom 
activism amidst censorship and security threats. 

3. To examine the motivations driving fandom participation in revolutionary activities and the 
challenges faced by these communities. 
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Literature review 

Celebrity advocacy 

Adekoya and Chioma (2015) find that celebrity advocacy frequently takes the form of nonprofit 

engagement, endorsement, activism and philanthropy. This phenomenon involves prominent celebrities 

who leverage their popularity and committed fan base to initiate and maintain support for particular 

causes or ideologies (Odunola & E, 2015). This research uses Sims et al. (2014) understanding of celebrity 

advocacy while expanding on its application to digital activism within pop fandoms. Sims analyzed over 

500 celebrity-affiliated nonprofits across various industries and discovered that these endorsements 

correlate with increased public support and decreased fundraising expenses (Sims et al., 2014). In 

contrast, Markham (2014) argues that while celebrities can mobilize broad public attention, their direct 

influence on their fan base may be limited compared to their impact on individuals already engaged with 

a cause (Markham, 2014). Research indicates that younger generations exhibit a significant receptiveness 

to communications advocating for causes by celebrities, often forming strong relationships with brands 

that get celebrity endorsements (Cifelli et al., 2020). 

Fan and fandom activity 

The term 'fan' is derived from the Latin word "fanaticus," which can be translated as 'a religious devotee' 

and encompasses ideas of intense passion (Jenkins, 1992). Fans transcend the role of mere audience 

members or passive consumers; they actively pursue content and incorporate the cultural capital they 

cherish into their everyday discussions and activities (Jenkins, 1992). Fans today use social networking 

platforms and fan forums to discover fellow enthusiasts, establish connections, and cultivate networks of 

interaction. Fandoms have existed before the advent of Internet communication; however, their scope 

was typically confined to annual conventions, intimate gatherings in living rooms, and other localized 

environments (Lee et al., 2019). The immediacy of online communication provided fandoms with an 

essential platform for the rapid expansion of their networks. For example, when enquired about their 

primary mode of interaction with fellow fans, 69% indicated that it occurs online. The Internet serves as 

a significant medium for communication among a broad audience; fandom communities use it to 

establish and sustain connections based on their common media interests (Song & Choi, 2025). Fan 

activity occurs in two basic ways: the exchange of information and recreational activities. Ito (2012) 

observes that Otaku, in online environments, tend to favor media formats and communication platforms 

that facilitate peer-to-peer knowledge exchange and creative DIY practices (Ito 2012).   

Pop fandom refers to the organized communities of fans who have an interest in various aspects of 

popular culture, including music, film, television, literature, and prominent celebrities. Popular (Pop) 

fandoms include a wide range of groups, from K-pop, J-Pop, celebrities and enthusiasts to film franchise 

supporters and mainstream creators. They are all connected through their shared interests and active 

participation. To support their favorite celebrities, fans try to stream music, organize projects, and create 

fan content. Jenkins (1992) argued that fans actively participate in the creation and sharing of content for 

their favorite celebrities (Jenkins, 1992). Hills (2002) also argues that fans have emotional attachment, 

which can lead to involvement in various activities related to their favorite celebrities, finally shaping their 
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identity and behavior. Moreover, they have a significant impact on society at both personal and cultural 

levels, leading to them being a driving force for positive change for the community.  

Activism using the Internet 

With the increasing integration of the Internet into daily life, it appears unavoidable that activism would 

also establish a presence in the digital world. The Internet offers a distinctive platform that is particularly 

conducive to specific trends. Twitter, Facebook, Tumblr, and various other social networking platforms 

are structured to enable "foreground interaction," permitting individuals to disseminate their ideas, 

photographs, opinions, videos, and other forms of media to an expansive audience (Jackson, 2014). This 

has emerged as a key tool for numerous activist organizations such as the Civil Disobedience Movement 

(CDM) in Myanmar, which has used social media platforms like Facebook, Twitter and Telegram to 

organize protests, share real-time updates on military crackdowns, and mobilize both local and 

international support. Hence, the ongoing and instantaneous flow of media sharing enables activist 

groups to effectively raise awareness for their causes, garner support, and coordinate actions more 

efficiently than ever before.  

Pop-fandom activism 

The main motivation that encourages individuals to engage and participate in most activist movements 

is the underlying social issue(s). Fans participate in the Fandom community driven by a profound 

appreciation for their idols, which inspires them to exchange their thoughts and enthusiasm with fellow 

enthusiasts. This promotes a strong sense of an imagined community among the groups. Their influence 

on society is serious, affecting both personal and cultural dimensions, thereby positioning them as a 

catalyst for positive transformation within the community. This phenomenon can be characterized as 

pop-fandom activism, in which fandom communities use their collective and unified strength to advocate 

for social and political change. The fandom communities exhibited shared interests, which prompted 

them to address important societal issues through their collective influence in the digital era (Jackson, 

2014). In this study, pop fan activism is defined as the activism taken by popular idols’ fans from different 

fields such as music, film, and football.  

One of the key insights from Baym's research is her concept of “networked individualism,” which refers to 

the way digital platforms enable individuals to form decentralized yet deeply interconnected communities. 

These networks allow fans to bypass professional gatekeepers such as media conglomerates or 

government institutions to achieve their goals. Crowdfunding platforms such as GoFundMe and petition 

sites like Change.org empower fandom communities to organize financial resources and advocate for 

social justice issues. Baym (2015) explores the ways in which fandoms leverage hashtags and various social 

media tactics to enhance their communication efforts. During the #MeToo movement, fandoms were 

instrumental in raising awareness and providing support for survivors (Baym, 2015). 

Fandom activism in a post-coup landscape in Myanmar 

According to Frontier Myanmar (2021), fans of local celebrities and influencers have taken on activist 

roles and have used social media platforms like Facebook, the country’s dominant digital space, to amplify 
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protest movements and coordinate grassroots efforts. For instance, during the early months of the post-

coup resistance, fandom communities organized fundraising campaigns to support striking workers, 

displaced communities, and civil disobedience movement (CDM) participants (Frontier Myanmar, 2021). 

This study focuses on fans of popular celebrities around the world.  

Myanmar’s K-pop fandoms have embraced tactics used by their global peers, including the creation of 

hashtags for sharing information and crowdfunding efforts to aid relief initiatives. These fandom 

communities have actively participated in innovative forms of protest, such as digital flash mobs and 

meme campaigns, which resonate with younger audiences and effectively navigate state censorship 

(Lusan & Fishbein, 2021). Thus, there is a connection between cultural consumption and activism within 

fan practices, and how the symbolism of the values represented by beloved idols serves as a source of 

inspiration. K-pop groups, including BTS, offer original texts for charitable or philanthropic activities that 

inspire Myanmar fandoms to replicate these efforts in order to tackle local social issues. The intersection 

of local socio-political dynamics and global fandom practices underscores the role of fandom activism in 

Myanmar’s resistance movement (Ryan & Tran, 2022). 

Related theories 

This study’s framework integrates Social Identity Theory, Collective Social Identity Theory, and Social 

Movement Theory to provide a thorough understanding of the evolution of fandoms into participatory 

fan cultures that actively engage in activism.  

Social Identity Theory (SIT) 

Social Identity Theory (SIT), developed by Henri Tajfel and John Turner, suggests that individuals classify 

themselves and others into social groups, which enhances a sense of belonging and self-esteem based on 

group membership (Tajfel & Turner, 1979). SIT classifies groups into in-groups, comprising individuals 

who belong, and out-groups, consisting of those who do not belong (Brown, 2019). Social Identity Theory 

is extremely relevant to the study of fandom activism. Fandom communities function as significant social 

networks, allowing individuals to construct their self-identity through associations with K-pop groups, 

popular TV series, or other fandoms. These groups establish a common basis for identification and 

connection, promoting loyalty and cohesion among members (Hirshon, 2020). The integration of fandom 

communities for social causes is driven by a shared identity rooted in common interests and values, which 

drives their activism. This phenomenon is shown by the BTS ARMY’s collective efforts to advocate for 

significant issues, including mental health and environmental sustainability. The unity among fans, based 

on common causes and identities, greatly impacts their actions and behaviors (Kim & Hutt, 2021). 

Collective Social Identity Theory 

Collective Social Identity Theory, derived from SIT, points out how individuals’ affiliations with a group 

drive behaviors and actions at the group level (McLeod, 2023). According to Polletta and Jasper (2001), 

collective identity is defined as “a shared sense of ‘we-ness’ that becomes articulated in the course of 

social interactions,” serving as a motivation for individuals to act collectively (Polletta & Jasper, 2001). 
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According to Polletta and Jasper (2001), collective identity is grounded in experiences that delineate a 

group’s boundaries, values, and norms. The shared identity can drive coordinated efforts such as 

fundraisers, protests, and social media initiatives. K-pop fans have united to raise funds for disaster relief 

and promote human rights, demonstrating how their collective identity serves as a basis for activism. The 

emotional bonds formed within the fandom, such as admiration, grief, or joy, strengthen these 

connections and improve the likelihood of collective action (Polletta & Jasper, 2001). 

Social Movement Theory 

Social Movement Theory examines the relationship between collective action and social change, focusing 

on the role of social groups in resource mobilization, alliance formation, and challenging established 

norms (Tarrow, 1988). Fandom communities engaged in activism benefit from Social Movement Theory, 

which offers valuable insights into the effective raising of awareness and the facilitation of meaningful 

change through collective action. Tarrow (1998) emphasizes that social movements depend on resource 

mobilization, solidarity creation, and collective identity formation. Fandom communities engage in 

activities such as crowdfunding, lobbying, and advocacy campaigns, leading to tangible impacts at both 

local and global levels. Fandoms have effectively generated substantial funds for charitable causes and 

social justice initiatives, often utilizing social media platforms to communicate their message and organize 

efforts (Tarrow, 1988). Fans are engaging in activism to address broader social, political, and 

environmental issues, demonstrating the significant influence of active fan communities (Jasper, 2011). 

Therefore, the conceptual framework is developed as below. 

FIGURE 1: CONCEPTUAL FRAMEWORK (SOURCE: OWN COMPILATION 2025) 
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Research methodology 

Research approach 

This study adopts a qualitative research methodology, focusing on digital ethnography as the main 

approach to explore the role of pop fandom activism in fundraising for Myanmar’s revolution. Digital 

ethnography explores the influence of digital environments on human behaviors, identities, and 

interactions, with a framework to analyze the cultural, social, and political dynamics present in online 

spaces. This method requires researchers to collect data through online participant observation, analyzing 

interactions, discourses, and collective behaviors among virtual communities. This allows us to understand 

how digital platforms facilitate activism and lead societal transformation. Hence, this is useful in the case 

of Myanmar’s situation following the 2021 coup, as social media platforms like Facebook have become 

important for political expression, communication, organization, and fundraising activities. This study used 

semi-structured interviews to provide the flexibility to explore specific topics while allowing participants to 

express their thoughts freely. Additionally, online observations are conducted within fandom communities 

to analyze their interactions, strategies, and digital footprints. This study used exploratory research to 

understand the initiatives, motivations, challenges, and effectiveness of fandom activism.  

Data collection 

This study used both primary and secondary data analysis. Primary analysis was used to collect data from 

the participants using semi-structured interviews and online observations focusing on how fandoms use 

social media platforms, such as Facebook, YouTube to organize, fundraise, and promote their activities. 

The researcher conducted interviews with 12 Fans and Facebook Fan Page admins. The interviews were 

conducted online through Facebook page, email, Zoom or Google Meet, using the Burmese language. 

The researcher used 6 Fan pages related to fundraising activities in Myanmar for online observations, 

including Myanmar fandom pages, groups, and accounts to understand their distinct dynamics and 

contributions to the revolution and society, all written in Burmese language. The study collected from 

diverse fandom pages, groups and accounts, examining their distinct dynamics and contributions to 

Myanmar’s revolution. The fandoms under study include:  

• K-pop fandoms: BTS, Blackpink, and EXO 

• Chinese celebrity fandoms: Huang Zitao and Wang Yibo 

• Myanmar-based fandoms: Daung  

• Western artist fandoms: Taylor Swift and One Direction 

• Football fandoms: Manchester United and Arsenal 

• Digital activism platform: Pan Saing 

Through interviews and data collection, this study analyzes how fandoms have evolved from entertainment-

driven communities to activism networks that contribute to humanitarian causes, digital advocacy, and 

fundraising initiatives. Secondary data was collected from the related journals, websites, Facebook pages, 

YouTube channels, magazines, and newspapers to provide context and support the analysis.  
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Sampling technique 

This study targets the individuals who are actively involved in fandom activism in Myanmar. 

Participants include: 

• Members of fandom communities supporting pop culture figures (e.g., K-pop fandoms, local 
celebrity fandoms); 

• Organizers and coordinators of fundraising campaigns initiated by fandom communities; 

• Activists who collaborate with fandom communities to achieve shared objectives. 

This study used purposive sampling to ensure that participants have relevant experiences related to the 

study’s focus. The sample size is 30 participants, selected based on their active involvement in fandom 

activities and revolutionary efforts. 

Data analysis 

The collected data were translated into English, then thematic analysis was used to identify and evaluate 

the patterns within the data. This method allowed the study to uncover significant themes and align them 

with the research objectives.  

Ethical considerations 

In this study, all participants were informed about the purpose of the study and their rights before 

participating. Their consent was obtained before conducting interviews. Participants’ identities were 

anonymized to protect their privacy and ensure their safety, given the sensitive nature of the topic. Also, 

participation in the study was entirely voluntary, and participants were allowed to withdraw at any point 

without any consequences. 

Scope and limitations  

The scope of this study is limited to fandom communities in Myanmar that actively engage in fundraising 

and activism during the revolutionary period following the 2021 military coup. The findings are only 

focused on the Myanmar context during 2021 to 2025, and may not be applicable to other countries or 

settings or another timeline. The sensitive nature of the topic posed challenges in reaching participants, 

as many were concerned about their safety. Some social media pages and groups relevant to the study 

had disappeared or been deleted, limiting the availability of data. 

Security concerns 

Sensitivity to security was the first major challenge. Most of the people and Fan Pages approached were 

very concerned for their safety. Understandable given the need of individuals on a daily basis to deal with 

threats from military supporters and the military itself on social media. People can also be imprisoned 

for supporting revolutionary activities. Consequently, this hampered communication and participation. 
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Security concerns meant that many organizations and individuals reached for interviews simply did not 

respond. Some explicitly said no, while others decided to not respond. Some even blocked the interviewer 

account after reading the request message, although the purpose of the research was made clear and 

there was an offer to submit to background checks. The researcher did not contact people they know, to 

maintain neutrality, and avoid potential risk. Rarely were interviewees willing to participate in a recorded 

conversation. Most participants were only open to live-texting interviews or voice calls in measures taken 

for security reasons. 

Disappearing pages and groups 

A major difficulty was the fact that some pages and groups the research planned to examine disappeared 

from the social media platforms. In fact, close sources stated these pages had been blocked by Facebook 

for violating the platform’s rules, especially the ones regarding the solicitation of donations. It was a 

considerable blow to an already small amount of data for analysis. 

Data collection challenges 

Finally, the manual analysis of social media data had its challenges. Most posts were lost during the data 

collection stage. This could be partly because of security issues, as posts or articles being deleted by their 

authors to escape being discovered or punished. As the researcher could not access some important 

posts that appeared just once, it became complicated to revisit and analyze the content collectively. 

The consequences of these challenges and limitations were, of course, catastrophic to the scope and 

methodology of this research, underscoring the real complexities of conducting research in 

sensitive/high-risk environments. 
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Findings 
This section presents the key findings derived from the thematic analysis of interviews with 12 fandom 

Facebook page admins and online observations of 6 active fandom groups engaged in supporting 

Myanmar’s revolution. The findings are organized around the study’s core objectives, exploring the 

initiatives undertaken, the role of social media and the motivations and challenges encountered. The 

themes and coding are shown in Appendix A.  

Fandom structure, identity and the pivot to activism 

Before discussing the research findings, it is important to understand first about Myanmar’s fandom 

communities. Fandoms in Myanmar are typically self-organized online communities, centered around 

shared admiration for local and international popular culture figures. These include prominent K-pop idols 

(e.g., BTS, Blackpink, EXO), Chinese celebrities (e.g., Huang Zitao, Wang Yibo), Western artists (e.g., Taylor 

Swift, One Direction), Myanmar actors (e.g., Daung), and even international football clubs (e.g., 

Manchester United, Arsenal). These communities operate primarily through Facebook pages, which serve 

as the primary hubs where administrators (commonly referred to as admins) post content, organize fan 

events or celebrations, and, significantly for this study, manage fundraising campaigns.  

Unlike fandoms in countries like South Korea, which may feature official fan club structures and defined 

leadership roles, Myanmar’s fandoms typically exhibit informal hierarchies. Page admins often function 

as de facto leaders, working individually or in small, self-organized teams. They coordinate community 

activities, including donations, disseminate new information about their idols, and often act as crucial 

gatekeepers of information and digital activism within their specific fan spaces. Membership is loosely 

defined, often estimated by the number of page followers or likes, rather than formal registration. While 

most fandoms' communications occur in the Burmese language, English and occasionally other regional 

languages are used, particularly when attempting to engage with international audiences or content.  

This pre-existing structure, characterized by dedicated online networks, influential admins, and strong 

community bonds, proved highly adaptable following the 2021 military coup. A key finding from this 

research is the strong sense of collective identity that underpinned the shift from the entertainment focus 

to political activism. Participants frequently described their actions as a natural extension of their fan 

identity, connecting the perceived values of their idols (e.g, BTS’s message of self-love and social 

awareness, Daung’s open revolutionary stance) with the need to act against injustice. This highlights how 

pre-existing group cohesion, rooted in shared cultural interest, provided a foundation for political 

mobilization in response to the national crisis. 
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Pop fandom activism: initiatives in fundraising and advocacy 

Before the coup, these fandoms focused on charitable donations for orphanages, idol birthdays, and 

streaming music. By using the same structure, these pages supported donations to internally displaces 

peoples (IDPs), aid for resistance groups, and revolutionary efforts. This demonstrates a key adaptive 

capacity, building upon established community practices for new, urgent political goals. 

Key initiatives specifically undertaken for the revolution included:  

• Culturally embedded fundraising: Campaigns were often linked to fan culture milestones (e.g., idol 
birthdays, debut anniversaries). Donations collected during these events, traditionally for fan 
projects, were redirected to support IDPs, CDM-ers (teachers and doctors, etc), and ethnic 
resistance forces (e.g, Karenni Nationalities Defense Force (KNDF). BTS ARMYs in Myanmar, for 
example, reported raising approximately 1 billion MMK (approximately US$475,000 at unofficial 
rates) through various campaigns by early 2024, primarily via merchandise sales and birthday 
projects. Similarly, the Haung Zitao Fandom (Hailangs) raised over 40 million MMK for IDP support 
and resistance groups. 

• “Click-to-donate” and digital content monetization: Fans created and shared monetizable content 
(music edits, vlogs, fan arts, storytelling videos) on platforms like YouTube and Facebook, with ad 
revenue channeled to revolutionary funds. This strategy allowed for passive income generation 
and broader participation. 

• Digital events and collaborations: Livestreams, online fan art contests, and virtual flower campaigns 
(like those on Pan Saing) served dual purposes: raising funds and maintaining community 
engagement and morale. Collective drives between different fandoms (e.g, football fans 
partnering with actor fans) were occasionally organized to expand reach and impact. 

• Digital advocacy: Beyond fundraising, groups actively participated in digital advocacy using tactics 
such as: 

o Hashtag campaigns: Sustained use of #WhatshappenninginMyanmar, #SaveMyanmar, 
#JusticeforMyanmar to raise international awareness. 

o Information dissemination: Sharing news updates (often sources from trusted independent media) 
about junta atrocities, protests, and resistance efforts, sometimes translating information for 
international audiences. 

o Memorial tributes: Honoring fallen protesters, especially those identified as fellow fans, through 
posts art and dedicated online memorial. (see Appendix B examples.) 

o Coordinated actions: Participating in “social punishments” against junta-affiliated businesses or 
coordinated “digital strikes” involving profile picture changes or mass posting/retweeting. 
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Navigating the digital landscape: platform use and challenges 

Social media platforms were indispensable tools, but their uses were fraught with challenges. 

• Platform strategies: Facebook served as the primary hub for organizing campaigns, 
communications and mobilizing fans within Myanmar. Twitter/X was mainly used for international 
outreach via hashtags. Telegram and encrypted messaging apps (Signal) were crucial for sensitive 
communication and coordination among admins and with recipients of aid to avoid surveillance. 
Youtube and TikToks were used for sharing monetized content and visual campaigns. 

• Security measures: Due to high risks of arrest and surveillance, admins and active members employed 
numerous security precautions: using VPNs, operating under pseudonyms, using multiple bank 
accounts for donations (often with innocuous descriptions like “gifts”, or “snacks”), communicating 
sensitive details (like bank info or contacts) exclusively via private DMs or encrypted channels, and 
frequently deleting posts or entire accounts after campaigns or if feeling insecure. 

• Platform censorship and content moderation: Pages were frequently flagged or removed by 
Facebook for violating community standards, particularly those related to fundraising for 
resistance groups or using revolution hashtags. This disrupted campaigns, eroded trust among 
donors and led to significant loss of historical data and community records. 

• Isolation and visibility: Despite shared global fan identities, Myanmar fandom reported limited 
direct collaboration with international fan groups. This was attributed to language barriers, 
algorithmic limitations reducing visibility and the specific political risks involved in engaging with 
fundraising for armed resistance, which international groups might be hesitant to support directly.  

Motivations for activism and community resilience 

Multiple factors motivated sustained participation:  

• Collective identity and shared values: As mentioned, alignment with perceived idol values and 
solidarity with fellow citizens were primary drivers.  

• Personal growth and empowerment: Participants describe finding personal growth, healing and 
empowerment through the messages shared by their idols, often citing themes of self-love, 
resilience and perseverance (such as those promoted by BTS). This inspiration was frequently cited 
as a key motivator for engaging in revolutionary activities. 

• Desire for non-violent contribution: For many, especially young people or those unable to 
participate in street protests or direct resistance due security concerns, digital activism offered a 
viable and relatively safer way to contribute meaningfully to the revolution. 

• Tangible Impact and Cultural Pride: Witnessing the real-world impact of their efforts (food reaching 
IDPs, funds supporting medical aid) generated immense pride and motivation to continue. The 
respondents took pride in using their fan networks for significant societal contributions. 

These motivations persisted despite significant emotional and psychological challenges. Participants 

reported burnout, emotional fatigue, and trauma from witnessing violence. However, the strong sense of 

community and shared purpose often provided mutual support necessary for individuals to cope 

(sometimes taking a break or shifting roles) and remain committed to the collective efforts. 
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TABLE 1: SELECTED MYANMAR FANDOM PAGES’ CONTRIBUTION TO REVOLUTIONARY EFFORTS 

Fandom group name Key contribution Amount donated Supported causes 

BTS ARMY Myanmar 

Merchandise sales, 

birthday donations, and 

fan-driven charity projects 

22715 USD (2024)  

(1 USD = 4402.32MMK) 

Over 4,000 people assisted, 

including CDM medics, 

IDPs, and PDF groups 

Huang Zitao (Hailang) 

Birthday fundraisers, 

donation drives, food 

distribution 

90,882.14 USD  

(400 lakh MMK)  

IDPs, Karenni Nationalities 

Defense Force, displaced 

families 

Blackpink Fandom 

Food donations, refugee 

support, fan merchandise 

campaigns 

Not specified 

Migrant schools in Kayin, 

IDP camps in Rakhine and 

Lashio 

Manchester United 

Fans 

Match-based donation 

pledges and challenges 

1,363.23 USD (60 lakh 

MMK) in one month 

PDF forces, humanitarian 

needs 

Daung’s Fan Group 
Art sales, advocacy 

campaigns 
Not specified 

CDM support, digital 

democracy efforts 

Pan Saing Platform 
Virtual flower donations by 

various fandoms 

Amounts vary per 

campaign 

CDM, IDPs, and revolution 

support 

Certificates of gratitude are presented in recognition of these donations (See Annex). Those documents 

show the fandoms' commitment to bringing about significant societal change and describe the very real 

outcomes of their combined efforts. 
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Discussion 
This study demonstrates how Myanmar's pop fan groups became vital players in the country's ongoing 

revolution. Faced with a brutal military coup, these communities impressively transformed their shared 

cultural passion into effective political action, navigating significant risks to provide crucial support. 

Understanding how they did this offers important insights into the power of online communities, identity, 

and creative resistance, especially when traditional avenues for dissent are closed off. 

From fans to freedom fighters: the power of identity 

A key takeaway is the incredible power of the pre-existing group identity. They weren’t just random 

individuals joining a cause. They were already cohesive groups (‘BTS ARMY’, ‘Blinks’, ‘Hailangs’, etc) 

connected by a strong bond forged through shared interest. Theories on social identity help explain this: 

feeling part of a specific fan group provided a ready-made foundation for collective action when the coup 

happened. Their shared identity as fans quickly merged as citizens resisting oppression, uniting them 

against the clear ‘other’  the military junta. Liking the same singer or actor wasn’t just entertainment 

anymore. It became intertwined with the shared value of justice, resilience (often reflected in BTS’s social 

messages, Daung’s revolutionary stance), or patriotism, providing powerful symbols that motivated 

collective resistance. These show how communities built around culture can possess latent potential for 

rapid political mobilization. 

Adaptive strategies in a repressive digital space 

The ingenuity of these fan groups in adapting to the crisis was remarkable. They didn’t simply adopt 

generic activist tactics. They cleverly repurposed activities central to fan culture itself. Using idols’ 

birthdays or anniversaries as rallying points for donations or creating fan videos where ad revenue 

supported the revolution, made participation feel natural and accessible to the members. They 

demonstrated impressive tactical innovation, deploying sophisticated security measures (using VPNs, 

coded language, secure apps, complex money transfer methods) to operate under intense surveillance. 

This need for extreme caution highlights the stark difference between activism in Myanmar and safer 

environments elsewhere. Their constant struggle against surveillance and restrictions underscores the 

precariousness of digital resistance under authoritarianism, but also their resilience in finding ways to 

continue their work.  

Motivations driving fandom activism 

The motivations behind fandom activism in Myanmar are rooted in personal transformation and 

collective identity. Many participants described how their connection with idols like BTS or Huang Zitao 

inspired them to become better individuals and engage in meaningful action. For example, participants 

shared how BTS’s messages of self-love and resilience helped them overcome personal struggles, which 

in turn motivated them to give back to their communities. 
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Collective identity also played a critical role in uniting fans for a shared purpose. The strong sense of 

belonging within fandoms fostered collaboration and mobilization for revolutionary causes. As one 

participant noted, “Working together with other fandoms has deepened connections and proved that 

fandoms can work together for things that are larger than entertainment.” These findings align with 

Jenkins’ (2006) theory of participatory culture, which emphasizes the role of shared values and 

collaborative efforts in driving social change. By combining their inspiration with a collective sense of 

responsibility, Myanmar’s fandoms have demonstrated the power of community-driven activism. 

Real impact, real players: recognizing fandom’s role 

The fandom activism in Myanmar delivered significant, tangible support to the revolution through 

substantial fundraising and effective awareness-raising campaigns. These groups are far more than just 

online cheerleaders; they are strategic actors providing essential resources and information. Their ability 

to operate somewhat under the radar, often independently and without direct public endorsement from 

the international celebrities they admire, showcases a remarkable level of grassroots movements and fan 

agency. This reality challenges common perceptions of fandoms as apolitical or solely consumerist. It 

underscores the urgent need for NGOs, international media, policymakers, and even other civil society 

groups to recognize these fandom communities as legitimate and potentially valuable partners or 

subjects of engagement within Myanmar’s complex resistance landscape. 

Lessons for others: broader implications 

The Myanmar fandom activism study offers valuable lessons that extend beyond its specific context. It 

highlights the dynamic potential of youth mobilization in the digital age, demonstrating how online 

communities, even those formed around cultural interests, can become important political forces. It 

underscores the critical intersection of culture, identity, and political resistance, particularly in 

environments where traditional political organizing is suppressed. Understanding the adaptive strategies, 

motivations, and challenges faced by these Myanmar fans provides crucial insights for anyone seeking to 

understand or support grassroots movements and digital activism in other restrictive settings around the 

world. 

Limitations and need for further research  

Security concerns and data volatility inevitably impacted the findings. Restricted access may introduce 

sampling bias towards more resilient participants, while deleted content obscures the full scale and 

evolution of activism. Future research should employ methodologies to navigate these limitations. 

Further study is needed on the long-term effect on fandom culture, collaboration dynamics with 

traditional activists, fundraising effectiveness against financial controls, and the impact of platform 

governance in conflict zones. 
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Conclusion 
This research shows how fandom action has influenced Myanmar's revolution. BTS ARMY, Blackpink's 

Blinks, Huang Zitao's Hailangs, and Manchester United, Daung, and Pan Sai's fans have transformed from 

entertainment-focused groups into highly organized agents of social and political change after the 2021 

military coup. Collective identity, active fan culture, and internet platforms have helped these communities 

generate funds, assist displaced families, marginalized groups, and revolutionary movements. Myanmar's 

fandoms have faced off against the military coup despite censorship, security threats, and restricted 

internet access. To be safe, they utilize encrypted chat applications and VPNs. They also changed popular 

conceptions of fandoms as significant contributors to social and revolutionary movements. 

Myanmar’s fandoms, driven by their collective identity and emotional connections with their idols, have 

effectively channeled their energy and resources to activism despite facing security threats and restricted 

internet access. Hence, this research shows how fandoms act as connectors by bridging individuals’ moral 

outrage against the junta regime with practical channels for humanitarian support. Unlike traditional 

activist groups, these fandoms offer emotional connections based on their shared cultural interests, 

making activism accessible to individuals who do not have prior experience contributing to resistance 

efforts. Additionally, fandom communities have provided moral and financial support to displaced families, 

revolutionaries, and supporters. Thus, Myanmar's fanbase activism shows how entertainment-driven 

groups may adapt to important social and political settings and provides a unique grassroots activism 

model, even with the lack of international celebrity response to the activism. Future study should examine 

these activities' longevity, scalability, and effects on global fandom culture and social movements. 

Recommendations 

The findings of the study suggest that fandom may serve a supportive role in revolution. To ensure their 

safety while assuming the role of activists during the revolutionary era, the following recommendations 

are proposed. 

1. Enhanced personal and community digital security: Fandom activists should consistently use essential 
security tools (VPNs, encrypted messaging applications, and secure donation platforms such as NUG 
Pay) to ensure protection. Concurrently, community leaders (admins) must prioritize educating 
members on safe online practices, including secure communications protocols, pseudonym use, and 
risk awareness, fostering a collective security culture. 

2. Implement secure archiving protocols: Fandom communities must establish systematic procedures to 
securely archive digital evidence of their activism (campaign details, fundraising results, key posts, 
certificates). This requires prioritizing data preservation and using secure storage methods to 
counteract loss from platform deletions or security threats. 

3. Facilitate cross-movement collaboration: External activist groups and organizations should seek 
partnership with fandom communities to leverage their unique mobilization capabilities and networks 
for joint campaigns and resource sharing, respecting fandom-specific cultures and security needs. 
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4. Provide targeted support and training: Established digital activists and support organizations should 
offer tailored assistance to fandom activists, particularly in areas like advanced digital security 
training, secure fundraising methods, and navigating platform restrictions, thereby enhancing their 
capacity and resilience. 

5. Advocate for responsible platform governance: Digital rights groups and the international community 
should pressure social media platforms (especially Meta/Facebook, Youtube) to reform content 
moderation policies affecting Myanmar, demanding greater transparency, fairer appeals processes, 
and better protection for activists against wrongful takedowns and state-sponsored harassment.  

6. Defend open and secure internet access: Sustained international advocacy is crucial to condemn and 
counter the Myanmar junta’s internet shutdowns, censorship, and surveillance. Protecting accessible 
and safe digital spaces is fundamental for the continuation of fandom activism and broader 
democratic resistance efforts. 
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Appendix A: Survey questionnaire (English) 
1. How did you initially become involved with this particular fan group? What activities were you 

typically engaged in before the coup in Myanmar? 

2. Can you share insights into how you navigate and engage in fandom activities across digital 
platforms? 

3. Are there specific challenges or advantages associated with online engagement? 

4. Could you describe some of the activities or projects your group is involved in for the Myanmar 
revolution on digital platforms?  

5. How do these activities contribute to the broader goals of the revolution? 

6. Regarding participation, approximately how many individuals are actively involved monthly or in 
specific projects? How has the level of engagement evolved since the onset of the revolution? 

7. What motivates and drives you to contribute to these activities or projects for the Myanmar 
revolution?  

8. Are specific moments or aspects of the cause inspiring your continued involvement? 

9. Considering the nature of your involvement, what safety measures and considerations do you take 
to support these activities for the Myanmar revolution?  

10. How has the current political climate influenced these safety measures? 

11. How has the fan community evolved or changed since the coup in terms of size and focus? 

12. Have you encountered any challenges or obstacles while organizing or participating in digital 
activities for the Myanmar revolution? 

13. How do you collaborate with other fan groups or activist communities on digital platforms? 

14. Can you share any impactful stories or moments that highlight the positive influence of your fan 
group in supporting the Myanmar revolution? 

15. How do you balance your involvement in fandom activities with other aspects of your life, especially 
considering the ongoing situation in Myanmar? 

16. What role do digital platforms play in raising awareness about the Myanmar revolution on a global 
scale, and how do you contribute to this awareness through your fan group?  
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Appendix B: Photos of fandom activities 

BTS ARMY’s fundraising contributions 

The South Korean boy band BTS knows as well as anyone the prodigious gravity of their name: Bangtan 

Sonyeondan. Riding alongside is the BTS fandom ARMY, one of the largest and most dedicated fan bases 

in the world. The ARMY, which leads global efforts and creates charitable initiatives, fuels BTS's 

popularity. In addition to being a fan base, they wish for the ARMY community in Myanmar to evolve and 

become a platform for action and community support that has developed over time. The BTS ARMY has 

channeled its adoration for the band into meaningful donations for progressive causes. 

FIGURE 1.1: PROOF OF BTS ARMY ACCOUNT AUTHENTICATING ITS PAGE BY SHOWING OTHER FAKE PAGE  
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FIGURE 1.2: BTS ARMY MYANMAR FAN PAGE RAISED 1,000 LAKH KYATS IN 2024 

 

 

Source link: https://www.facebook.com/kagura.army.gura 

https://www.facebook.com/kagura.army.gura
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FIGURE 1.3: ARMY FAN’S LOVE AND SUPPORT FOR BTS ARMY MEMBER TAEHYUNG’S LAYOVER RELEASE AND HIS 

BIRTHDAY DONATION IN HIS HONOR  

 

 

Source link: https://www.facebook.com/kagura.army.gura    

 

 

https://www.facebook.com/kagura.army.gura
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FIGURE 1.4: PDF SUPPORTING ACTIVITY IN REGARDS OF BTS JUNGKOOK’S BIRTHDAY DONATION ORGANIZED BY THE 

“JUNGKOOK APPLE MUSIC MYANMAR TEAM” 

 

Source: https://www.facebook.com/kagura.army.gura/posts/pfbid026P5EZgf2xZ4eakixhy8V34CqJw5WouveeuDXdHpVub

k87mpjgZdKsJhp5jR6Jfufl    

 

https://www.facebook.com/kagura.army.gura/posts/pfbid026P5EZgf2xZ4eakixhy8V34CqJw5WouveeuDXdHpVubk87mpjgZdKsJhp5jR6Jfufl
https://www.facebook.com/kagura.army.gura/posts/pfbid026P5EZgf2xZ4eakixhy8V34CqJw5WouveeuDXdHpVubk87mpjgZdKsJhp5jR6Jfufl
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FIGURE 1.5: DONATION TO REFUGEE CAMPAIGN IN 2024 

 

 

Source: https://www.facebook.com/kagura.army.gura/posts/pfbid02cQ6ooP13BdWpaL1woMjnJUTjjUUnBmR5JmCsV6ge

ZY2JmdkTNfNTooWs9jbyWApol 

https://www.facebook.com/kagura.army.gura/posts/pfbid02cQ6ooP13BdWpaL1woMjnJUTjjUUnBmR5JmCsV6geZY2JmdkTNfNTooWs9jbyWApol
https://www.facebook.com/kagura.army.gura/posts/pfbid02cQ6ooP13BdWpaL1woMjnJUTjjUUnBmR5JmCsV6geZY2JmdkTNfNTooWs9jbyWApol
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FIGURE 1.6: PURPLE WINGS FOR 7 STARS II PAGE DONATING TO PEOPLE FROM IDP CAMP FROM KAREN STATE THROUGH 

JUNGKOOK GCF MYANMAR PAGE WITH DONATION OF 4,315,000 MMK, SHARED BY BTS ARMY MYANMAR 

 

 

Source: https://www.facebook.com/purplewingsII2013/posts/pfbid0DUU9d817iZGUDVrwPuUjcCmuXf3nwZsBB5VtaRXsX

QbgwbpDj88oVC5VdAu1YNzNl   

 

https://www.facebook.com/purplewingsII2013/posts/pfbid0DUU9d817iZGUDVrwPuUjcCmuXf3nwZsBB5VtaRXsXQbgwbpDj88oVC5VdAu1YNzNl
https://www.facebook.com/purplewingsII2013/posts/pfbid0DUU9d817iZGUDVrwPuUjcCmuXf3nwZsBB5VtaRXsXQbgwbpDj88oVC5VdAu1YNzNl
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Huang Zitao Fandom’s Humanitarian Efforts 

Z.Tao, Huang Zitao handedly impacted the Chinese entertainment industry in various aspects through 

his contributions as a singer, rapper, actor, and entrepreneur. Zitao, who was a member of the globally 

successful boy group EXO, began pursuing a solo career in 2015 under his own label, L.Tao Entertainment. 

Fundraising projects have provided many contributions to the revolution by Huang Zitao's fandom, also 

known as Hailang.  

FIGURE 1.7: FANDOM DONATION FOR FOOD 

 

Source: https://www.facebook.com/photo/?fbid=588586433699280&set=a.587833107107946  

https://www.facebook.com/photo/?fbid=588586433699280&set=a.587833107107946
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FIGURE 1.8: LIST OF DONATIONS BY HUANG ZITAO FANDOM FOR THE HONOR OF HUANG ZITAO 

t

 

 

Source: https://www.facebook.com/ZTAOMyanmarFans/posts/pfbid0eEoNGcH1ddSy7EAWvVP44rA4e4pKuepREj2CEqSKe

scwfE8ZWcM8Y6wRddqw21X6l  

https://www.facebook.com/ZTAOMyanmarFans/posts/pfbid0eEoNGcH1ddSy7EAWvVP44rA4e4pKuepREj2CEqSKescwfE8ZWcM8Y6wRddqw21X6l
https://www.facebook.com/ZTAOMyanmarFans/posts/pfbid0eEoNGcH1ddSy7EAWvVP44rA4e4pKuepREj2CEqSKescwfE8ZWcM8Y6wRddqw21X6l
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FIGURE 1.9: CERTIFICATE FOR A DONATION OF HUANG ZITAO FANDOM TO NWAY OO GURU LAY MYAR GROUP 

WHICH IS WORKING FOR REVOLUTION MAINLY IN KARENNI STATE 

 

Source: https://www.facebook.com/photo/?fbid=588586773699246&set=pcb.588587660365824   

https://www.facebook.com/photo/?fbid=588586773699246&set=pcb.588587660365824


 
 

 

              FANDOM AND FREEDOM FIGHTERS 

34 

MYANMAR 
DIGITAL 

RESEARCH 

Blackpink fandom’s relief initiatives 

Through fan projects motivated by the global success of the four-person K-pop group Blackpink, the 

Blackpink fandom has made enormous contributions to charitable work and community service. 

Members of Blackpink command a wide-ranging fandom, with individual and collective followings that 

are large enough to compete with the formation of BTS. These fans can range from fandoms devoted to 

supporting the group as a whole or specific members of the group, regularly plan events to honor their 

idols' milestones, such as album releases, birthday parties, and debut anniversaries, as well as to make 

meaningful contributions to society. By planning a sizable fundraising drive in Myanmar, the Blackpink 

fandom demonstrated their dedication to humanitarian causes. 

FIGURE 1.10: BLACKPINK FAN GROUP’S DONATION PROJECTS LIST 
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Source: https://www.facebook.com/blackpinkinblinksarea/posts/pfbid02VVxeRdL1iHipk7v8w6vQFM4GoW49D3Koh73TJ9

kzAWJbeGhgnhYXzqipRjo3x18il 

https://www.facebook.com/blackpinkinblinksarea/posts/pfbid02VVxeRdL1iHipk7v8w6vQFM4GoW49D3Koh73TJ9kzAWJbeGhgnhYXzqipRjo3x18il
https://www.facebook.com/blackpinkinblinksarea/posts/pfbid02VVxeRdL1iHipk7v8w6vQFM4GoW49D3Koh73TJ9kzAWJbeGhgnhYXzqipRjo3x18il
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FIGURE 1.11: CERTIFICATE BY NEW GENERATION YOUTH DEVELOPMENT CENTER 

 

Source: https://www.facebook.com/photo?fbid=1018832000038376&set=pcb.1018835086704734  

 

https://www.facebook.com/photo?fbid=1018832000038376&set=pcb.1018835086704734
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FIGURE 1.12: CERTIFICATE BY MYANMAR BLINK’S DONATION FOR BLACKPINK 8TH ANNIVERSARY PROJECT FOR 

LASHIO REFUGEE CAMP 

 

Source: https://www.facebook.com/photo/?fbid=1018833346704908&set=pcb.1018835086704734  

 

https://www.facebook.com/photo/?fbid=1018833346704908&set=pcb.1018835086704734
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FIGURE 1.13: LISA FAN GROUP DONATE FOOD FOR IDP CAMP   

 

 

Source: https://www.facebook.com/permalink.php?story_fbid=pfbid02JNQySqQz3cCWbfUFrazehDEyJTtmChxf1WaXmSwx

7xLEz7YVLkSEGrJUVyg3NZSSl&id=100092664468750  

 

https://www.facebook.com/permalink.php?story_fbid=pfbid02JNQySqQz3cCWbfUFrazehDEyJTtmChxf1WaXmSwx7xLEz7YVLkSEGrJUVyg3NZSSl&id=100092664468750
https://www.facebook.com/permalink.php?story_fbid=pfbid02JNQySqQz3cCWbfUFrazehDEyJTtmChxf1WaXmSwx7xLEz7YVLkSEGrJUVyg3NZSSl&id=100092664468750
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Manchester United fandom’s football-based activism 

Manchester United fans to encouraging them that they are all in on a project to make money, the Man-

U Naing Tine Htauk Po Mal Facebook page has been born. Established in October 2024 by five people, 

among whom are well-known names like Dr. Phyo Thiha and Honey Nway Oo, who are some of the 

significant celebrities and contributor to the revolution, the page's only focus is the result of Manchester 

United matches as a special and exciting way to promote donations.  

FIGURE 1.14: MAN U FAN GROUP’S DONATION TO REVOLUTIONARY FORCES 

 

Source: https://www.facebook.com/myanmarmanufans/posts/pfbid02nUpLZHXbkSRgDqsJPxLRfesTjoNgT6HanvrQfs342N

VqhgP7mLdEkLVUtpt6Szwjl   

https://www.facebook.com/myanmarmanufans/posts/pfbid02nUpLZHXbkSRgDqsJPxLRfesTjoNgT6HanvrQfs342NVqhgP7mLdEkLVUtpt6Szwjl
https://www.facebook.com/myanmarmanufans/posts/pfbid02nUpLZHXbkSRgDqsJPxLRfesTjoNgT6HanvrQfs342NVqhgP7mLdEkLVUtpt6Szwjl
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FIGURE 1.15: MAN U FAN GROUP’S DONATION CERTIFICATE 

 

Source: https://www.facebook.com/myanmarmanufans/posts/pfbid0gRGen7wEm2k1LKZJFP9uJepKAXE2MgFGaBY3SycYt

6Cy7zMLJ5i6wruHon8avF7pl 

FIGURE 1.16: MAN U FAN GROUP’S DONATION FOR PDF FORCES 

Source: https://www.facebook.com/myanmarmanufans/posts/pfbid0AGbgkEm1YbSxogYwGaXsixbTLt9C7XyBhpKWPZdjJr

mDziPmoem7dkQVxKtq99YZl  

  

https://www.facebook.com/myanmarmanufans/posts/pfbid0gRGen7wEm2k1LKZJFP9uJepKAXE2MgFGaBY3SycYt6Cy7zMLJ5i6wruHon8avF7pl
https://www.facebook.com/myanmarmanufans/posts/pfbid0gRGen7wEm2k1LKZJFP9uJepKAXE2MgFGaBY3SycYt6Cy7zMLJ5i6wruHon8avF7pl
https://www.facebook.com/myanmarmanufans/posts/pfbid0AGbgkEm1YbSxogYwGaXsixbTLt9C7XyBhpKWPZdjJrmDziPmoem7dkQVxKtq99YZl
https://www.facebook.com/myanmarmanufans/posts/pfbid0AGbgkEm1YbSxogYwGaXsixbTLt9C7XyBhpKWPZdjJrmDziPmoem7dkQVxKtq99YZl
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Daung’s fan page: activism through Burmese pop culture 

A popular Burmese actor, Daung was known for his range of roles and strong support for Myanmar's 

democratic transition. Daung was an outspoken critic of the junta that seized power in Myanmar on Feb. 

He urged the people to resist the regime and strongly supported the Civil Disobedience Movement 

(CDM) through his platforms (RFA Burmese, 2023). Daung continued to advocate despite grave personal 

risks that took a deadly toll, culminating in the State Administration Council stripping him of his citizenship 

on April 2, 2022.  Daung is popular beyond his acting career. His status as a political and cultural icon is 

secured by the adoration and respect, he has received for standing up fearlessly to the military rule. His 

contributions to great movies, as well as his new appointment as a revolutionary figure, have made him 

a symbol of hope for many Burmese (Myanmore, 2020). 

FIGURE 1.17: ACTIVITIES FROM DAUNG’S ART CORNER 

 

Source: 

https://www.facebook.com/permalink.php?story_fbid=pfbid0CA2Wt5N5w4Aip2zqyznCLQxe4BA5a8Zxzn44kkjwftpKZZra5

zFNLoeAjPdEP9b6l&id=100090455312307 

Pan Saing: A fundraising platform supported by fandoms 

Pan Saing is a unique platform where people can buy and send virtual flowers to their loved ones or to 

support revolution. The funds from this platform go to the revolutionary causes.  

“Many fandoms actively participate and donate to the page. Moreover, after the passing of 

a member of the One Direction boy band, their fans came together to donate flowers in his 

honor. Additionally, fans of BTS, Blackpink, Korean actors and actresses, EXO, Daung, Chit 

Thu Wai, Dr. Phyo Thiha, and Honey Nway Oo have also contributed by sending virtual 

flowers through the platform.” (Participant J) 

https://www.facebook.com/permalink.php?story_fbid=pfbid0CA2Wt5N5w4Aip2zqyznCLQxe4BA5a8Zxzn44kkjwftpKZZra5zFNLoeAjPdEP9b6l&id=100090455312307
https://www.facebook.com/permalink.php?story_fbid=pfbid0CA2Wt5N5w4Aip2zqyznCLQxe4BA5a8Zxzn44kkjwftpKZZra5zFNLoeAjPdEP9b6l&id=100090455312307
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FIGURE 1.18: ACTIVITIES FROM PAN SAI’S PAGE 

 

Source: 

https://www.facebook.com/permalink.php?story_fbid=pfbid0HSabrCYZhwp64aD2emLueaKvHEx4K4EAqrAJmPT83FjswCC

Hx6LVCBDTivvQ6XsYl&id=100083189061867   

FIGURE 1.19: DOH KYUNGSOO’S FAN DONATED TO REVOLUTIONARY FORCES 

 

Source: https://www.facebook.com/permalink.php?story_fbid=pfbid0gdPmhrMKeYowaDpKYPDeyqiH8kCR3NjYPTir3GWo

nrDtgJonrUuLTi9LofKtQqUXl&id=100083189061867   

https://www.facebook.com/permalink.php?story_fbid=pfbid0HSabrCYZhwp64aD2emLueaKvHEx4K4EAqrAJmPT83FjswCCHx6LVCBDTivvQ6XsYl&id=100083189061867
https://www.facebook.com/permalink.php?story_fbid=pfbid0HSabrCYZhwp64aD2emLueaKvHEx4K4EAqrAJmPT83FjswCCHx6LVCBDTivvQ6XsYl&id=100083189061867
https://www.facebook.com/permalink.php?story_fbid=pfbid0gdPmhrMKeYowaDpKYPDeyqiH8kCR3NjYPTir3GWonrDtgJonrUuLTi9LofKtQqUXl&id=100083189061867
https://www.facebook.com/permalink.php?story_fbid=pfbid0gdPmhrMKeYowaDpKYPDeyqiH8kCR3NjYPTir3GWonrDtgJonrUuLTi9LofKtQqUXl&id=100083189061867
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FIGURE 1.20: LIAM JAMES PAYNE’S FAN DONATED TO REVOLUTIONARY FORCES 

 

Source: https://www.facebook.com/permalink.php?story_fbid=pfbid0EWkwb3w26PBmnyB8jgeybR7swHQVAd7oFh9dFc9

qsNZNDUYrpfGUqw5y8j5UekEjl&id=100083189061867 

Fandom activism and digital advocacy 

Fandom communities in Myanmar have used their social media reach to amplify awareness about 

Myanmar's struggle for democracy following the 2021 military coup. With millions of followers globally, 

fan communities have mobilized digital activism efforts, using their platforms to disseminate information 

on human rights violations, military aggression, and ongoing protests. 

“We participated in hashtag campaigns like #WhatsHappeningInMyanmar to raise 

awareness globally.” (Participant H) 

“We also participated in digital campaigns, such as click projects, to support revolutionary 

efforts. These campaigns might seem small, but they help raise awareness and engage more 

fans in meaningful actions. Although our group doesn’t collaborate often with other fan 

groups, these individual efforts add up to make a difference.” (Participant X) 

“We have participated in strikes and global hashtag campaigns to spread awareness for the 

Myanmar issue, especially on Twitter.” (Participant Y) 

“Initially, we started organizing on Facebook. We would set a specific time to launch 

hashtag campaigns. Sometimes, we collaborate with other fandoms to make our efforts 

more impactful. For example, we agree on a specific time, usually in the evening, around 7 

PM and focus on spreading information through hashtag campaigns on platforms like X 

(formerly Twitter).” (Participant Z) 

https://www.facebook.com/permalink.php?story_fbid=pfbid0EWkwb3w26PBmnyB8jgeybR7swHQVAd7oFh9dFc9qsNZNDUYrpfGUqw5y8j5UekEjl&id=100083189061867
https://www.facebook.com/permalink.php?story_fbid=pfbid0EWkwb3w26PBmnyB8jgeybR7swHQVAd7oFh9dFc9qsNZNDUYrpfGUqw5y8j5UekEjl&id=100083189061867
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FIGURE 1.21: HASHTAG #WHATSHAPPENINGINMYANMAR CAMPAIGN ON TWITTER (X) FROM CHANYEOL 

MYANMAR FAN PAGE 

 

Sources:  

https://x.com/exo_cy_myanmar/status/1368411976997629959?s=46 

https://x.com/exo_cy_myanmar/status/1363719303078367232?s=46 

https://x.com/exo_cy_myanmar/status/1368411976997629959?s=46
https://x.com/exo_cy_myanmar/status/1363719303078367232?s=46
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FIGURE 1.22: HASHTAG #WHATSHAPPENINGINMYANMAR CAMPAIGN ON TWITTER (X) FROM BORAHAE BTS 

MYANMAR FAN PAGE TO RAISE AWARENESS 

 

Source: https://x.com/myanmarborahae/status/1363113214976745473?s=46 

 

https://x.com/myanmarborahae/status/1363113214976745473?s=46
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FIGURE 1.23: HASHTAG #WHATSHAPPENINGINMYANMAR CAMPAIGN ON TWITTER (X) FROM PURPLE WINGS FOR 

BTS IN HONOUR OF A BOY WHO WAS SHOT BY MILITARY 

 

FIGURE 1.24: HASHTAG #WHATSHAPPENINGINMYANMAR CAMPAIGN ON TWITTER (X) FROM JISOO’S WIFE FAN 

PAGE IN HONOUR OF A BOY WHO WAS SHOT BY MILITARY 

 

Source: https://x.com/blackpinkmm1/status/1370034177794478083?s=46 

https://x.com/blackpinkmm1/status/1370034177794478083?s=46
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FIGURE 1.25: HASHTAG #WHATSHAPPENINGINMYANMAR CAMPAIGN ON TWITTER (X) FROM FANSE’ PAGE IN 

HONOR OF ROSE’ FAN WHO TRAGICALLY LOST THEIR LIFE DUE TO MILITARY 

 

Source: https://x.com/lomljjkrosie/status/1370296853682606081?s=46 

https://x.com/lomljjkrosie/status/1370296853682606081?s=46
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